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Open Mandated Seats

 Representatives of/or Formerly Incarcerated People with HIV
(vacant as of December 2025)

 Hospital Planning Agency or Healthcare Planning
Agency (vacant as of June 2026)




Matrix as of Today*

What is the max number of Planning Council 35
members according to Council Bylaws?

(Minimum 15)

The current number of Regular/Full Planning 23
Council members:

The current number of Associate Planning 3

Council members:

Of the total number of Planning Council 12 52%
members, the number of PWH is:

Of the total number of Planning Council 7 30%
members, the number of unconflicted/
unaligned PWH is:

Of the number of Planning Council members, 8 35%

the number with a conflict is:

Do at least two members (PWH) of the Yes
Planning Council publicly disclose their HIV
status?
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Central Florida HIV

Current Reflectiveness: Race/Ethnicity PEANNING
HIV Prevalence in | Total Members of Ug:ﬁ':tgﬁ aﬂnm:
EMA/TGA the PC/PB PC/PB
Race/Ethnicity Percentage Percentage Percentage
Number | (include % | Number | (include % | Number | (include %
with # ) with # ) with # )
White, not Hispanic| 4,887 27.78% 4 17.39% 1 14.29%
Black, not Hispanic| 6,795 38.63% 12 52.17% 4 57.14%
Hispanic| 5,497 31.25% 6 26.09% 2 28.57%
Asian/Pacific Islander| 166 0.94% 0 0.00% 0 0.00%
American Indian/Alaska Native 15 0.09% 0 0.00% 0 0.00%
Multi-Race| 230 1.31% 1 4.35% 0 0.00%
Other/Not Specified 0 0.00% 0 0.00% 0 0.00%
Total| 17590 100% 23 100% 7 100%
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Current Reflectiveness: Sex PLANNING

Unaffiliated RWHAP Part A
Clients on PC/PB

Percentage (include

HIV Prevalence in EMA/TGA | Total Members of the PC/PB |

Percentage (include % Percentage (include %

Number with # ) Number with # ) Number % with # )
Percentage Percentage Percentage
Sex Number | (include % | Number | (include % | Number| (include %
with # } with # ) with # )
Male| 13,268 75.43% 13 26.52% D 71.43%
Female| 4,322 24.57% 10 43.48% 2 28.57%
Total| 17590 100% 23 100% 7 100%
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Current Reflectiveness: Age PLANNING

HIV Prevalence in EMA/TGA ‘ Total Members of the PC/PB | S S Bl [T

Clients on PC/PB
Percentage (include

Percentage (include % Percentage (include %

Number with # ) Number with # ) Number % with # )
Percentage Percentage Percentage
Age Number | (include % | Number | (include % | Number | (include %
with # ) with # ) with # )
13-19 years 69 0.39% 0 0.00% 0 0.00%
20-29 years 1364 7.75% 1 4.35% 0 0.00%
30-39 years 3829 21.77% 3 13.04% 0 0.00%
40-49 years 3422 19.45% 9 39.13% 0 0.00%
00-59 years 4042 22.98% 6 26.09% 4 97.14%
60+ years 4864 27.65% 4 17.39% 3 42.86%
Total 17590 100% 23 100% 7 100%




Members by County

entral Florida HIV

County Need Current # of People Percentage*
Brevard 12% 2 7%
Orange 64% 15 65%
Osceola 9% 0 0%

Lake 6% 3 13%
Seminole 9% 3 13%

*Percentages are rounded up.

LANNING
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Here's How the Council Can Become
More Reflective of the HIV Epidemic

Central Florida HIV

PLANNING

Look to recruit folks that are...

Unconflicted/unaffiliated RWHAP clients

Race: All

Sex: All

Age: 20-49 unconflicted/unaffiliated RWHAP clients
County: Osceola (not a federal requirement)

Mandated Seats: Representatives of/or Formerly Incarcerated People with HIV and
Hospital Planning Agency or Healthcare Planning Agency

Reminder: The Council is always looking for folks who want to see a change in their
community and those with various backgrounds and experiences.
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Social Media Insights
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Facebook Insights

Since we last met: June 9 — July 13, 2026
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Audience Demographics CANNING

Followers ©
Lifetime

1,401

Age & gender @
20%
15%
10%
i . . .
0%
18-24 25-34 35-44 45-54 55-64 65+

Men B women
552% 44 B%




Facebook Follows

Follows ©

‘4‘ 4 33.3%

0
Jun9 Jun14 Jun19 Jun?Z24 Jun?Z29 Juld Jul 9

Facebook follows
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Followers breakdown
Jun 9, 2026 - Jul 13, 2026

Unfollows ©
1 1 100%

Net follows @
3 1 s50%

Followers @

Lifetime

1,401
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Views breakdown
Jun 9 - Jul 13

Total
5198 t 398%

From followers

2,695 1 a5%

From non-followers

2,503 1 346%

Viewers @

1,408 1 a87%
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Interactions breakdown
Jun 9 - Jul 13

Total
194 + 1256%

From followers

173 ™ 136%

From non-followers

21 ™ 320%




See insights and ads
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PLANNING COUNCIL

BUSINESS
MEETING

Monthly updates, committee
reports, decision-making, and more.
Open to the public!

June 24, 2026
(© 6:00 pm - 8:00 pm

Second Harvest
Food Bank

© cfhpc@hfuw.org
O 407-835-0906
@ centralfloridahivpc.com

Qi D5

857 views

Top 2 Facebook Posts by Views

DECEMBER 1% 2026

WORLD AIDS DAY

45 YEARS TOGETHER:

See insights and ads

d5 1

QF:

T

NG

SAVE
THE
DAIE

TUESDAY

ited,
aéméglé

Central Florida HIV

PLANNING

Boost post

426 views




L |

Central Florida HIV

Top 2 Facebook Posts by Interactions PLANNING

CFHPC offices are closed today and will reopen Monday, June 22nd!

PLANNING

SAVE
THE
DAIE

TUESDAY,
DECEMBER 1% 2026

WORLD AIDS DAY

JUNE 19™

'JUNE;
 TEENTH

FREEDOM DAY

45 YEARS TOGETHER:

Jim—) I
Interactions @ Interactions @
Likes and reactions @ Comments @ Shares © Likes and reactions @ Comments @ Shares @

11 2 7 f—7 0 5 —
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Instagram Insights
Since we last met: June 9 — July 13, 2026
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Followers @
Lifetime

494

Age & gender ©@
20%
15%
10%
i . -
0% :
18-24 25-34 35-44 45-54 55-64 65+

Men B women
49.9% 50.1%




Instagram Follows

Follows ©

9 T 350%
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Instagram follows
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Followers breakdown
Jun 8, 2026 - Jul 13, 2026
Unfollows @

8 1 300%

Followers @

Lifetime

494
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Views breakdown
Jun 9 - Jul 13

80

| Total
60 .'I 955 ™ 1%

40 | From followers
\ 733 1 383%
20 .-
\ y ‘ \-I From non-followers

0 \ 222 1 31.9%
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Content interactions ©
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Top 2 Instagram Posts PLANNING

.
“ cfhpc p @ cfhpc
antral Florida Hi
PLANNING
#) cfhpc 2w @ cfhpc 2w
\ Thank you to everyone who came out Save the Date! The Central Florida HIV
to our Ryan White Community Meeting 4 Planning Council’s 2026 World AIDS Day
last week! Shoutout to Mike (Alanova event will be held on Tuesday, December

Solutions) for speaking on the 1st, 2026.
importance of building resiliency and

Gabrielle of Qlatinx for providing useful
resources for hurricane preparedness.

This year's theme is 45 Years Together:
United & Unbreakable, in recognition of
Thank you to Second Harvest Food the 45 years that have passed since the

Bank of Central Florida for providing : first reported cases of what would become
the venue and special shoutout to Nick the HIV/AIDS epidemic.
for all his support throughout the p

meeting!

#RWCM #CFHF TUESDAY, ’ . No comment; yet.
@qlatinx @feedhopenc DEGEMBER ]SI 2026 4 Start the conversation.

No comments yet.

WORLD AIDS DAY

View insights
View insights

45YEARS T OGF'I HER:

oo St ~" 7
it &, ol

Views @ Reach @ Interactions © L Views @ Reach © Interactions @

160 49 12 — O 2 50 14—
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Questions?
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